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Dave Jorgenson,
Independent Journalist,

Local News International

In May 2019, Dave launched the
@WashingtonPost TikTok. The channel
found immediate success on TikTok and
in the D.C. Twittersphere. Over six years,
it grew to become the Washington Post
Universe, with 1.9 million followers on
TikTok and 680K on YouTube Shorts. He
won eight Webby Awards for his work,
including ‘Best Creator’ multiple times.

He also wrote a book, ‘Make A TikTok Every Day.'

In July 2025, he left the Washington Post, along with two fellow colleagues, to launch Local
News International, an independent media company focused on delivering the news to
audiences that may not seek out news otherwise. He is now overseeing a rapidly growing
audience on his own accounts on TikTok and YouTube, as well as a quickly growing
newsletter that predominantly reaches young men who tell Dave that they don't interact

with the news in other ways.

The New York Times wrote about his ambitions to grow a young, engaged audience
through LNI Media. He's also spoken with Kara Swisher on her podcast, and with Scott
Simon on NPR's Weekend Edition.



http://www.tiktok.com/@washingtonpost
https://x.com/JulianCastro/status/1321811671162232835
https://www.amazon.com/Make-TikTok-Every-Day-Attention-Grabbing/dp/0744039924
http://lni.media
http://lni.media
http://www.tiktok.com/@davejorgenson
http://www.youtube.com/@davejorgenson
https://www.nytimes.com/2025/07/22/business/media/dave-jorgenson-video-washington-post.html
https://open.spotify.com/episode/0BtpSSBbBqmENgBLVV5ec9?si=7CQwKEkoTR2-botVVowy9w&nd=1&dlsi=d1424dc5363b46e1
https://www.npr.org/2025/08/02/nx-s1-5485358/video-producer-dave-jorgenson-discusses-the-future-of-short-form-content-in-journalism
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